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Chapter 1



Where is Italy g e
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* |taly is in southern Europe and is
a part of the European
continent. It shares borders with
France, Switzerland, Austria, and
Slovenia in the north. To the :
south, it extends into the of
Mediterranean Sea and includes o
the islands of Sicily and Sardinia.
Italy is known for its boot-
shaped peninsula and its - ropic o o
strategic location in the center 2SS CANCER = Arabia
of the Mediterranean region. e Africa
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What are the
physical features of
Italy?

* Italy has diverse physical
features, including the Alps in
the north and the Apennine
Mountains that run through its
center. Mount Etna, located in
Sicily, is one of the most active
volcanoes in the world. Italy also
has famous lakes like Lake Garda
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B e m SRR L G and rivers such as the Po. The
i A =7, er) coastlines along the
Mediterranean Sea offer
stunning cliffs, beaches, and
coastal landscapes.







Plants adapted to
the Mediterranean
desert

* Italy is home to the Mediterranean
biome, with many hot, dry summers
and mild, wet winters. The
Mediterranean forests, woodlands,
and scrub ecosystems support a
wide variety of plant and animal life.
The coastal areas and islands are
particularly known for their
biodiversity, including olive trees,
cypress, and various shrubs adapted
to the dry conditions.




Animals adapted to
the Mediterranean
desert

* The Mediterranean region in Italy
supports animals like wild boars,
wolves, and deer. These animals are
adapted to the diverse habitats, from
the mountains to the coastal areas.
Wolves, for instance, are found in the
Apennine mountains, while wild boars
roam the forests. Birds like falcons and
eagles are commonly found in
mountainous areas, while marine life
thrives along the coast.




‘FotC Altitude: 172m Climate: Cfa °C: 19.6 / °F: 67.2  mm: 1014 / inch: 39.9 mm  inch
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Climate in Italy

Italy experiences a Mediterranean
climate in most regions,
characterized by hot, dry summers
and mild, wet winters. However, the
northern part of Italy, near the Alps,
has a more temperate climate with
cold winters and occasional snow.
Coastal regions and islands enjoy
more moderate temperatures year-
round due to their proximity to the
sea. The hottest month is August
and the coldest month is January.
While, the month with the most
percipitation is May.
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I Population

e This graph is from 2020, showing an aging population in
Italy, with a significant portion of the population being
older than 50. This indicates a low birthrate, which can
pose challenges for the economy. With many elderly
individuals, there will likely be increased pressure on the
government for pensions, and a shrinking working-age Papulation
population may lead to slower economic growth. density in Italy
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* The population density map shows that Italy has a higher
concentration of people in urban areas, particularly
around cities like Milan, Rome, and Naples, where the
density exceeds 1000 people per square kilometer. In
contrast, rural areas in the southern regions and along the
islands have much lower population densities, reflecting
Italy's urbanization trend and the uneven distribution of its
population.




The economy of

Italy
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Italy's economy is a mix of
manufacturing, fashion, tourism, and
agriculture. Key industries include the
production of luxury goods such as cars
(Ferrari, Lamborghini), fashion (Gucci,
Prada), and food products (wine, olive
oil). Tourism also plays a significant role,
with millions of visitors flocking to cities
like Rome, Venice, and Florence. As
seen from the graph, the increase in
these different sectors, significantly
improves ltaly’s economy and GDP.



‘ Main human
features of Italy

© Italy is known for its rich culture
and historical legacy. The major
ethnic group in Italy is Italian,
but the country has seen an
increase in diversity due to

is Italian, and the country is
famous for its art, music,
architecture, and cuisine.
Popular dishes include pizza,
pasta, and gelato. Traditions
such as the Carnival in Venice
and various religious festivals

are important cultural elements.
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Tourist attraction

* |taly is one of the most popular tourist
destinations in the world. Top tourist attractions
include:

The Colosseum in Rome

The canals of Venice

* The art of Florence

* The Leaning Tower of Pisa

* The Amalfi Coast

e Lake Como

The island of Sicily also attract tourists with
their natural beauty and cultural heritage.







Political and Government issues

* Italy is dealing with major political and governance
challenges that impact trust in its institutions. Corruption is
still a big issue, affecting things like public services and
procurement. Recently, changes like decriminalizing some
abuses of office have raised concerns about whether anti-
corruption efforts are being weakened. On top of this,
political instability and a lack of consistent leadership make it
hard to address the country’s deeper economic and social
problems. Fixing these issues will require more transparency
and stronger accountability to rebuild trust and make lasting
changes.




Economic
Challenges

Italy is facing significant economic challenges, including
slow growth, high public debt, and widespread income
inequality. The country’s GDP growth has been weak,
with industries like manufacturing struggling to recover.
Public debt remains one of the highest in the Eurozone,
putting pressure on government spending and long-term
stability. Additionally, many households are struggling
with rising costs, and poverty levels are increasing,
highlighting a growing divide between regions and
income groups. Addressing these issues will require
structural reforms and targeted policies to stimulate
growth and reduce inequalities.

Italian Real GDP Growth Has Been Modest Since the Start of the Euro

“Per Capita Growth Has Lagged Germany*

Change in Real GDP per Capita
1999 to 2019 (Percent)

Sweden
Australia
us
Cermany
UK
Netherlands
Spain
Canada
Switzerland
Japan
France
Portugal
Greece

Italy 1.6

Current and historical analyses do not guarantee future returns.

Real GDP per Capita

taly as a Percent of Germany* (Percent)




Social and labor issues

t afford acceptable living standard almost tripled since 2006
4.74 million

* |taly is facing growing social and labor issues, with many
workers struggling with low wages, declining purchasing
power, and limited job opportunities. Nationwide strikes and
protests reflect widespread frustration with government
policies that are perceived to weaken public services and fail
to address the cost of living crisis. Regional disparities also
add to these challenges, as southern Italy continues to lag
behind in employment and economic opportunities.
Addressing these concerns requires reforms to improve
wages, strengthen labor rights, and invest in social services
to reduce inequality and foster economic stability.
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Thank You!
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